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Four-Color Rates per insertion

Size	 1 Issue	 3 Issues	 6 Issues

Full page	 $2,780	 $2,270	 $1,800
2/3 page	 2,275	 1,880	 1,600
1/2 page	 1,960	 1,620	 1,335
1/3 page	 1,705	 1,425	 1,200
1/4 page	 1,265	 1,170	 1,065
1/6 page	 950	 875	 735

Black & White Rates per insertion

Size	 1 Issue	 3 Issues	 6 Issues

Full page	 $2,020	 $1,620	 $1,265
2/3 page	 1,515	 1,295	 1,070
1/2 page	 1,265	 1,040	 865
1/3 page	 1,075	 845	 735
1/4 page	 945	 715	 600
1/6 page	 630	 610	 585
Marketplace	 315	 290	 265

Inform magazine is a publication of the Virginia Society AIA

2501 Monument Avenue, Richmond, VA 23220
Phone (804) 644-3041, Fax (804) 644-6714

Architecture+Design
i n  t h e  M i d - A t l a n t i c

Started in 1990 by our member architects, Inform magazine 
is distributed 6 times a year to 10,000 architects and industry-
related leaders.  With an estimated 30,000 readers, Inform has 
the largest reach of any architecture and construction related 
publication covering the mid-Atlantic region.

Inform Distribution

•	 American Institute of Architects (AIA) members in  
Virginia, Washington, DC, Maryland, North Carolina  
and West Virginia

•	 Construction Specifications Institute (CSI) members  
in Virginia

•	 American Society of Interior Designers (ASID)  
in Virginia

•	 American Society of Landscape Architects (ASLA)  
in Virginia

•	 Associated General Contractors (AGC) in Virginia

•	 Consulting Engineers Council of Virginia

•	 International Facility Management Association

•	 Chief Executive Officers of publicly traded and  
privately held corporations

•	 Local officials including mayors, city managers,  
planning directors, and school superintendents

•	 State government officials including Virginia legislators

readinform.com

Contact: Judy S. Cheadle, Director of Sales, email: jcheadle@aiava.org  phone: (804) 644-3041, ext. 300.

Bonus Electronic Advertising
Purchase display advertising, and receive bonus  
electronic advertising on readinform.com  
with a link to your company website.

Full page advertisers: receive a 300 x 250 pixel ad

1/2 & 2/3 page advertisers: receive a 200 x 200 pixel ad

1/3 page advertisers: receive a 125 x 125 pixel ad

Architecture+Design

i n  t h e  M i d - A t l a n t i c

2010: number three 
six dollars

19th Annual 

Inform Awards

Interior Design 
&  

Landscape Architects  

Directories

19th Annual Inform Awards · Virginia Design Forum IX · Gehry & Ike · New Museums in N.C. · Launch of readinform.com

New Libraries · Friedrich St.Florian’s Charlotte Gateway · David Jameson Revamps A Record House · Digital Media(tion) · Bookworms+BytesNew Libraries · Friedrich St.Florian’s Charlotte Gateway · David Jameson Revamps A Record House · Digital Media(tion) · Bookworms+Bytes

Architecture+Design
i n  t h e  M i d - A t l a n t i c

2011: number one six dollars

•	 Exclusive, web-only features, reviews, news 
stories and interviews

•	 Expanded content from the print features

•	 More opportunities to connect with the design 
community

http://readinform.com
http://readinform.com
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Always Eames 
The cepud itibus dolorum sam quamusamenis demquos ea 
deribust aliquati offi ci omnihicat harunt exces di doloribusa 
doluptur? Borum veror sit, venis parum quat lis eum repel 
molut hillant moditat liqui re dem qui vella dolupis voluptatia 
dolupta corrum si volore prenda adicit recaborro eatiis 
doluptatur sin con pratend enimus que cum, ex explandae 
et velit landam dem con nonsecta sus quiae voluptat aut 
eum quaeriati occatur sus aut qui

Daylight Dreaming 
The cepud itibus dolorum sam quamusamenis demquos ea 
deribust aliquati offi ci omnihicat harunt exces di doloribusa 
doluptur? Borum veror sit, venis parum quat lis eum repel molut 
hillant moditat liqui re dem qui vella dolupis voluptatia dolupta 
corrum si volore prenda adicit recaborro eatiis doluptatur sin con 
pratend enimus que cum, ex explandae et velit landam dem con 
nonsecta sus quiae voluptat aut eum quaeriati occatur sus aut

Solar Shade 
The cepud itibus dolorum sam quamusamenis 
demquos ea deribust aliquati offi ci omnihicat harunt 
exces di doloribusa doluptur? Borum veror sit, venis 
parum quat lis eum repel molut hillant moditat liqui 
re dem qui vella dolupis voluptatia dolupta corrum si 
volore prenda adicit recaborro eatiis doluptatur sin 
con pratend enimus que cum, ex explandae et velit 
landam dem con nonsecta sus quiae voluptat aut 
eum quaeriati occatur sus aut qui

Thermal Tile  
The cepud itibus dolorum sam quamusamenis demquos ea 
deribust aliquati offi ci omnihicat harunt exces di doloribusa 
doluptur? Borum veror sit, venis parum quat lis eum repel molut 
hillant moditat liqui re dem qui vella dolupis voluptatia dolupta 
corrum si volore prenda adicit recaborro eatiis doluptatur sin con 
pratend enimus que cum, ex explandae et velit landam dem con 
nonsecta sus quiae voluptat aut eum quaeriati occatur sus aut qui

Thermal Tile 
The cepud itibus dolorum sam quamusamenis demquos ea 

Showcase your In-Product with Inform magazine and readinform.com 
beginning with issue 6 publishing early November 2011.  Advertise your latest and greatest product and 
reach a print and online audience of 32,000 potential and current customers who specify products for local, 
regional, national, and international projects.

Price includes full color print ad plus online ad with a link to your web site!

Rates:  1x $495
  3x $405 per insertion
  6x $360 per insertion

■ Insertions can be run in the same or 
different issues

■ 10% Allied Member discount

■ Regular advertising deadlines apply

■ No agency commissions apply 

Specifi cations:

■ 50-75 words to explain the product

■ Advertiser provides image

■ Only 1 image plus content per ad

■ Advertiser Responsibility Terms & 
Conditions apply (please refer to the 
Inform Media Kit)

for more information contact: 
Judy Cheadle
jcheadle@aiava.org
(804) 237-1765

Inform magazine is published by the Virginia Society AIA  ■  2501 Monument Avenue, Richmond, VA 23220
Phone (804) 644-3041 ■ Fax (804) 644-6714  ■  www.readinform.com



What Is Inform?

Inform is a nationally recognized publication of the 

Virginia Society of the American Institute of Architects 

featuring award-winning editorial, content, and 

graphics. Prior to launching Inform in 1990, the Virginia 

Society AIA published the Virginia Architects Handbook 

for more than 25 years; in 1994; this handbook was 

redesigned and reintroduced as a Special Issue of Inform. 

The Society’s successes at industry-related promotion 

extend to its role as producer of Architecture Exchange 

East (formerly Building Virginia), a regional trade 

show that attracts thousands of architects, specifiers, 

engineers, interior designers, contractors, and builders 

to a full program of seminars and exhibits showcasing 

construction-related products and services.

Editorial Purpose
Inform is the only magazine that focuses exclusively on 
architecture and the built environment in the Mid-Atlantic. 
Our readership includes thousands of construction-oriented 
readers who specify billions of dollars of architecture and 
interior products every year.

Circulation
Inform magazine is sent to more than 8,200 industry leaders 
and has an estimated readership of more than 24,600 
readers, including architects, engineers, specifiers, space 
planners, interior designers, contractors, and builders in 
Virginia; Washington, D.C.; Maryland; Delaware; North 
Carolina; and West Virginia.

Inform Distribution Facts
Inform has the highest readership of any architecture- 
and construction-related publication covering the 
region.

Inform readers specify products for regional, national, 
and international projects.

•

•

Regional Coverage
Inform has a circulation of more than 8,200 industry-
related leaders, with an estimated 24,600 readers in the 
Mid-Atlantic region every quarter.

Primary Decision-Makers
American Institute of Architects members in Virginia; 
Washington, D.C.; Maryland; North Carolina; and 
West Virginia
Construction Specifications Institute members in 
Virginia
American Society of Interior Designers in Virginia, 
Maryland, and Washington, D.C.
American Society of Landscape Architects in Virginia
Associated General Contractors in Virginia
Consulting Engineers Council of Virginia
International Facility Management Association
Chief Executive Officers of publicly traded and 
privately held corporations
Local officials including mayors, city managers, 
planning directors, and school superintendents
State government officials including Virginia 
legislators
Regional hospital and clinic administrators
Real estate developers
Non-AIA member architects in Virginia

Public Outreach
Major print and electronic media editors
Community libraries

•

•

•

•
•
•
•
•

•

•

•
•
•

•
•
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2012 
Ad Rates & Policies
Effective November 2006

Four-Color Rates per insertion

Size	 1 Issue	 3 Issues	 6 Issues

Full page	 $2,780	 $2,270	 $1,800
2/3 page	 2,275	 1,880	 1,600
1/2 page	 1,960	 1,620	 1,335
1/3 page	 1,705	 1,425	 1,200
1/4 page	 1,265	 1,170	 1,065
1/6 page	 950	 875	 735

Black & White Rates per insertion

Size	 1 Issue	 3 Issues	 6 Issues

Full page	 $2,020	 $1,620	 $1,265
2/3 page	 1,515	 1,295	 1,070
1/2 page	 1,265	 1,040	 865
1/3 page	 1,075	 845	 735
1/4 page	 945	 715	 600
1/6 page	 630	 610	 585
Marketplace*	 315	 290	 265
*2¼”W x 2¼”H

Cover Rates per insertion

Size	 1 Issue	 3 Issues	 6 Issues

Back	 $3,535	 $3,245	 $2,935
Inside Front	 3,410	 3,115	 2,800
Inside Back	 3,160	 2,855	 2,665

Insert Rates per insertion

Placement	 1 Issue	 3 Issues	 6 Issues

One page	 $2,000	 $1,500	 $1,000
Two pages	 3,000	 2,500	 2,000
Four pages	 4,000	 3,500	 3,000

Advertising Responsibility
Advertisers and their agencies assume liability for 
all content of advertisements printed and assume 
responsibility for any claims that may arise from their 
advertising. The publisher reserves the right to reject any 
advertising, including but not limited to any advertisement 
that, in the publisher’s opinion, does not conform to the 
editorial or graphic standards of the publication.

Publication and Closing Dates
Issued quarterly with an additional Special Issue that 
includes the Directory of Virginia Architecture Firms. See 
the editorial calendar for more details.

Cancellations
The advertiser or its agency may not make cancellations 
or changes in orders without giving written notice 30 days 
prior to space closing date and upon payment in full of the 
space rate earned.

Advertising ordered at a frequency or special discount and 
not earned will be billed at earned rate (short rate), and 
advertiser will forfeit all discounts.

Cover contracts and Marketplace insertions cannot be 
cancelled.

Commission, Credit, and Terms
A 15% commission/discount will be given to recognized 
full-service advertising agencies if paid within 30 days of 
billing date. Commissions do not apply to advertisements 
that are not camera-ready nor to publisher’s design or 
production charges.

Terms
Past due invoices are subject to a 1.5% service charge per 
month. Agencies or clients whose accounts exceed 30 days 
forfeit all discounts.

Advertisers and agencies will assume all legal fees if 
collection procedures are initiated.

Proper notification will be given of any rate changes. Such 
changes will not affect contracts still in force.

Inform magazine is a publication of the Virginia Society AIA

2501 Monument Avenue, Richmond, VA 23220
Phone (804) 644-3041, Fax (804) 644-6714
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2012  
Editorial Calendar  
 
Issue One: 2012  

Transportation-Oriented Development 
Advertising Space Reservation Deadline:  November 9, 2011   
Ad Materials Due:     November 23 
Issue Mails:      December 30 

 

Issue Two: 2012  

Environmental Design 
Green Products Directory 

Advertising Space Reservation Deadline:  January 20, 2012  
Ad Materials Due:     February 3 
Issue Mails:      March 9 

 

Issue Three: 2012 

The Outside and Inside of Architecture 
21st Annual Inform Awards 
Landscape Architect & Interior Design Directories  

Advertising Space Reservation Deadline:  March 19   
Ad Materials Due:     April 2 
Issue Mails:      May 7 

 

Issue Four: 2012 
 44th Annual Architects Directory 
 On-Time, On-Budget Project Delivery 
 Contractor & Consulting Engineer Directories 

Advertising Space Reservation Deadline:  June 1   
Ad Materials Due:     June 15 
Issue Mails:      July 20 

 

Issue Five: 2012  

K-12 Schools 
 Design Industry Consultants Directory 

Advertising Space Reservation Deadline:  July 24   
Ad Materials Due:     August 7 
Issue Mails:      September 11 

 

Issue Six: 2012  

 High-Tech Architectural Innovation 
Advertising Space Reservation Deadline: September 17   
Ad Materials Due:     October 1 
Issue Mails:      November 5 

 





 

Advertising Specifications 

Accepted File Format: Adobe PDF files created 
with Distiller program. 300ppi and CMYK color.   
 
For the correct PDF presets for your specific program, 
please contact Cathy Guske, cguske@aiava.org or 
804-644-3041, ext. 301.  
 
If you do not have Adobe PDF capabilities, please 
contact us. Design services are available for a modest 
fee. 
 
Media Accepted: E-mailed files (up to 10MB). CD-
ROM disks. A laser proof and color guide of your ad is 
required for all color ads. If ad is color, and no color 
proof is provided by advertiser, printer will run color 
according to SWOP color densities.  
 
Graphics Resolution: 300ppi minimum saved in TIFF 
or EPS format. Do not compress graphics using JPEG 
or LZW. All photos should be scanned in at two times 
the input line screen ruling (which is 150-line screen) at 
a final placement size of 100%. 
 
Color: Color images should be saved in CMYK format. 
RGB or PMS colors in the file should always be 
converted to CMYK breakdowns. Do not exceed 280% 
color in any area of your ad. If you have black areas in 
your ad, please set the black to 30%C, 20%M, 20%Y 
and 100%K. This will ensure a dark, true black without 
exceeding the color saturation limit. 
 
Ad Size: Crop marks for full-page ads should be at trim 
size (8.5 x 11 in.) Fractional ads should be set up 
exactly to sizes published below.  
 
Bleed Ads: Bleed ads (full page only) should extend 
beyond crop marks (trim size) by 1/8 inch. 
 
Advertisement Sizes: 
Full Page .................................... 7 1/4 x 9 15/16 
2/3 page ..................................... 4 3/4 x 9 15/16 
1/2 page vertical ......................... 3 1/2 x 9 15/16 
1/2 page horizontal ..................... 7 1/4 x 4 13/16 
1/3 page standard ...................... 4 3/4 x 4 13/16 
1/3 page vertical ......................... 2 1/4 x 9 15/16 
1/4 page vertical ......................... 3 1/2 x 4 13/16 
1/6 page horizontal ......................... 4 3/4 x 2 1/4 
Marketplace .................................... 2 3/8 x 2 1/2 

Fonts: Please use Adobe Type 1 fonts or True Type 
fonts only. Do not use Multiple Master fonts. Do not mix 
Adobe Type 1 and True Type fonts in the same 
document. Adobe Type 1 fonts will be substituted for 
non-Adobe fonts, if necessary. If your document utilizes 
any typeface from a vendor other than Adobe or 
typefaces that are not included in the Adobe Font Folio 
collection, you must convert the type to paths/outlines 
in a drawing program (i.e. Illustrator or Freehand) or 
“text to box” in QuarkXPress prior to creating the PDF 
file. 
 
Contact: Please include the name, phone number and 
address of the creator of the ad in case we need to 
contact them about the ad or to return a disk. 
 
Quality Control: Inform is not responsible for 
color variations between the digital file and the 
printed image if a high-end color proof is not 
provided. The advertiser or agency is responsible 
for providing materials meeting Inform 
specifications. Inform is not responsible for making 
corrections to supplied materials. 
 
 
Production Contact: 
Cathy Guske  
Sales Administrator 
Inform Magazine 
Phone: 804-644-3041, ext. 301 
Fax: 804-644-6714 
Email: cguske@aiava.org 
 
Send all insertion orders, and advertising 
materials to: 
Cathy Guske 
Inform Magazine 
2501 Monument Avenue 
Richmond, VA 23220 
 





Inform Magazine  
Online Rate Card 
Effective April 2010

Discounts and Billing
10% discount for allied members, multiple month advertisers, and advertisers with other VSAIA ad contracts
15% discount for qualified ad agencies
Advertisements will be invoiced the beginning of each run period.

Specifications
Acceptable image file formats include: .gif, .jpg, .png or .tif. Animated gifs or Flash files are also accepted. 
Additional design service fees may apply for any ads not web ready.
Links to websites external to ReadInform.com will launch a new tab.
Web advertisements must be approved by the VSAIA.
Content advertisements will be placed within a frame that marks the placement as an advertisement.

Deadlines
A signed contract and artwork must be received no later than the fifteenth day of the month proceeding when the
advertisement is placed online.
Web advertisements will be listed for one calendar month. All advertisements go live on the first day of each month and 
remain online until the last day of each month.

ReadInform.com is published by the Virginia Society AIA
2501 Monument Avenue | Richmond, VA 23220

Phone: 804-644-3041 | Fax: 804-644-6714

SIDEBAR
Size: 300 x 250 pixels
Location: top of every page
Availability Limited: up to 
6 rotating ads per month
Rate: $600 per month

BUTTON
Size: 125 x 125 pixels
Location: right hand side of 
every page
Rate: $150 per month

CONTENT
Size: 200 x 200 pixels
Location: embeded in 
story/feature
Rate: $300 per month





To celebrate 20 years as the Mid-Atlantic’s only architecture and design magazine, 
we are pleased to announce the launch of www.readinform.com

Architects in the Mid-Atlantic will 
go to readinform.com to find:

Exclusive, web-only features, 
reviews, news stories, and 
interviews.
Expanded content from some of 
our print features
More opportunities to connect 
with the design community

•

•

•



Contact: Cathy Guske at 804-644-3041, ext. 301 or cguske@aiava.org




